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1. Introduction

FINEERGDom project builds on the experience of the LatvBanldingEnergy Efficiency Facility (LABEEF),
the financial scheme deployed successfully in Latvia, and aims to refine and implgoaanteed
financing mebanisms for energy effiency and renewable energy in deep renovations of buildings across
six (6) EU member stateg?oland, Austrid,atvia,Bulgaria, Romania and Slovalda.integral part of that
process iFFiINEERGDBom teanf) &ork with staleholders fom Policy Makers to Fin8eneficiarieghat
have to beengagel in a dialogue across the regioA detailed Communication and Exploitation P)ars
well as Stakeholder Action Pfarhave been developed to suppdtiat process inte most effece
mannerpossible including an arsenal of marketing materials. The present report explaingwmar&eting
toolshave beercreatedto showcase th&inEERGDomproject and transmit information tetakeholders
and the geneal public.The folowing materids are conslered

1 Project brief
Project leaflet;
Project newsletters (web based)
Poster;
Brochure with description of the building stock in each country, main project goals and activities
to raise awareness together with pictures of oaated buildiys
1 A video recording

=A =4 -4 4

2. Project brief

Project brief has been developed for all relevant stakeholdeositaining bast information on the
FinEERGDom projectlt can be viewed ithe Appendixg Project Brief

2.1. Concept

The Projecbrief isdesignedto convey FInEER&mmkey message the most succinct form possible.

It shodd take no more than 2 3 minutes for the reader to get a general idea of the project. For that
reason, a combination of text and graphieas utilized, makimy richer tte experience of acquaintance
with the projectfor all relevant stakeholders

In termsof visualization standards, the Project brisffully complant with the H2020guidelinesand
FinEERGDBom project designs and styles.

! D6.1First DisseminatiorCommunication anéxploitation Plan
2D2.2 Stakeholder Action Plans

1| Marketing Materials Report
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Final result

Project bief isa 2 pages longnarketing too] suitable to be printed on both sides of a singé&ge. It can
be logically divided into 6 sections:

1

1

2.3.

Formal section: contains EU and FinEERGm logos, contact info and H2020 text and
visualization mandary elements { S O (i Bléméfdsiare placed in the header and footer
sections of the pages

Heading sction: contains two pictures of a multifamily building, showagditionsbefore and
after renovation FiInEERGDom logo is positioned as an overlayd the slogaris divided nto
two parts next to thedbefore€ and dafteré pictures;

Project djectives section: contains description of the FIinEEH®&on project objective
positioned into a text box with round edges;

Concept section: contains the main piieof the FiInERGeDom pioject, listed in the form of a
SmartArt graphic with dynamimlouring

Targeted results section: Another SmartArt graphic, showing what the preajecingto achieve
in terms of quantitative and quality parameters;

Partners sectin: displays ppjectpartrtSNE Q f 232& YR ylYSao

Project brief dissemination

Project briefs have beemsed in many ways hyroject partners. Thehave beersent as attachmentby
email when introducing the project to interested partiddheyhavealsobeenprinted and haded over
inintroductoryface to face meetingandstakeholdetrainings(seeFigurel Printed maketing materials
The project briefs are available for downlofdm the FinEERGDom web site.

2| Marketing Materials Report
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All project partnerhave beeradvised to trankate and, if deemed appropriate, wustomize the project
brief to reflect any specific local market needs example ofthe translated in Bulgariaprojectbrief can
be seenin Figurel0 ProjectBrief BG

3. Project leaflet

3.1. Concept

The FInEERGDom project leaflet is an adaptesdlersion of the leaflet that was developed undiae
Sunshine projectlts main purposds to induce the homeownersand unveil the benefits thd the
FInEERGDom mechanism is able toring to them.In that respectthe project ledlet uses easy to
understand simplgraphics andexts, morein a cartoonfashion Furthermore, theoveralldesign of that
marketing material resemblego some extendto atoy, with its rich colouredpages ima square form and
the unusual way to slidécom onepageto another(seeFigure2 BG Project Leaflgt

Figure2 BG Project Leaflet

3.2. Final result

The projet leafletcontains 5 pages. Thiean be viewed ik\ppendixg Project LeafletEach pageontent
isdescribedbelow:

1 Page 1Theemphasiof the page is aplit into two partdandscapeshowing auildingagainst a
backgroundof a green fietl and trees.Thetwo parts look adf the oneon theright has been
renovated and the othehasnot. FINEERGbB 2 Y Qa s fodtiBried/below the buildingand
clearly cawveys the main mission of the project;

1 Page 20utlines themain benefitsor the homeowners andnforms which EU member countries
implement the FInEER@om project

1 Page 3: Displays a friendly and simple mannéie EPC (ESCO) business model

1 Page 4Explainghrough pictures howthe FInEERGDBom mechamsm will achievelargescale in
deep renovatiorof multifamily buildings;

1 Page 5Clarifies the importance of public authorities for thehievement ocommunitygreen
transition andwell-being.

3| Marketing Materials Report
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3.3. Disseminatioractivities

Project leaflet has been translated in Buliga, Slovak iad PolishThe Austrian and Romanian partners
preferred to use the English version of the leaflet.
The Project leaflet isxpected to baisedas a souvenitype of marketing material, suitable to bended
out duringintroductory meetings andtakeholdertrainings (see Figurel Printed maketing material¥ It
is available for download on the FinEERT&m web site.
A leaflet, printed on envbonment friendly paper byfFinEERGB 2 Y Q& ! dza  Ndarlb¢ seedioNIi y S NA&
the figure below
Figure3 Leaflet on an environment friendly paper

4. Project newsletter

4.1. Concept

The FiInEERGDBom newsletter role is to provide more detailed information abouécent project
developmentsand milestones achievedn that respectthe newslette providesinteresting insightand
excerptsfrom FINEERGbH 2 Y i@térnal and externalreports as well aguriousfindingsstemmingfrom
partner) ¢ 2 NJ  2iytheir éoéntrigsA St R

4.2. Final result

Mailchimp’ waschosenas the newketter platform for FINnERGeDom It was integratedvith the website
so that every visitor casubscribe:

3 https://mailchimp.com/

4| Marketing Materials Report
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Subscribe To Our Newsletter

email address

Marketing Permissions

Please select all the ways you would like to hear from FInEERGO-Dom:

0 Email
0 Direct Mail
0 Customized Online Advertising

please visit our website.

SUBSCRIBE

You can unsubscribe at any time by clicking the link in the footer of our emails. For information about our privacy practices,

We use Mailchimp as our marketing platform. By clicking below to subscribe, you acknowledge that your information will be
transferred to Mailchimp for processing. Learn more about Mailchimp's privacy practices here.

The opportunity was widely advertised on FinEERGm socihmedia channks:
Figure5 Newsletters announcement on LinkedIn

FinEERGo-Dom
248 followers

=== 1mo s«

interested in:
 Where are we with our ecosystem development

« Findings from our first trainings

G https://Inkd.in/dgnUSh9

O:

& Like E Comment

Be the first to comment on this

Organic impressions: 112 Impressions

FinEERGo-Dom 1st newsletter is coming out . Don't forget to subscriber if you are

« An overview of the building stock in each partner's country

FinEERGo-Dom Newsletter (Issue 01)

Only 4 days left to subscribe!

To be released on the 8" of May @ 10 am CET

Show stats ~

ThefirstiE g af SG 0 SNE Qépsit-6Gancé h daNJyC 1o MEpends@Pyobjedt Yewsletterlt
shared detailed information abou significant project advancementsduring the first 6 monthswith
regardsto engagements withstakeholders, IT platforndevelopment, FINEERGBom trainings of

5| Marketing Materials Report
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stakeholdersandfindings from markets studin 5 EU countriesRelevant pictures andhartswere also
included.

Links to FINEERGDom social media channels can be fouaidhe bottom of the newslettey letting
subscribers to followthe project on their preferred platforng LinkedIn, Twitter or Facebook.

4.3. Disseminatioractivities

In addition to theMailchimp platbrm, the newsletter was alsalistributed by FInEER&aom project
partners among theiprofessionahetworksin order toincreasdts visibility andpotentially, the numbers
of subscribers and followers on social media.

5. Poster

5.1. Concept

Theroll-up banner @signhasto complement the corporate identity toolseih addition it should utilize
and/or further developgraphical elements and accents thate also present in other FInEERGa@m
marketing materials e.ditle page of the leafleandbrochure title section ofthe Project brief etcln that
way a sense add FinEERGDom brand is expected to build up among the project stakeholders.

5.2. Final result

The final result can be viewaxh Figurel5 FinEERGDBom RoHup / ENof Appendix¢ Poster.
The RoHup can figuratively be separated inBosections, each one described below:
1 Heading sectiorshowing the name of the project, its logo, and secondary slogan;
1 Graphic section: showing the same buildamyin the tite page ofthe leaflet¢ divided into two
parts, renovated andnrenovated.
§ Calito-action section: showingJNE 2SS 0iG Q& YI Ay at23LyT
f tFNIYySNER &aSOdGAz2yy tAadAay3a Iff LINIYSNEQ yIYSa
1 EU sectionshowing the source of financing of the peot, the EU lg, and amap with the
countries, taking part in the project
1 Info section with the web address of the project.

5.3. Post activities

The FinEERAdom RoHup has been translated into PL, SK, BG, RO and LV langdhgestomized for
each county designs has been prowded to partners. The Rolip have already been useat official
events in Poland and Bulgaria

6| Marketing Materials Report
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Figure6 FInEERGDom pesentation in Poland by Karolina Ldéabut

Figure7 FInERGeDom trainng in Bulgaia by Kiril Raytchev
inEERGo-Dom
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The Brochur@d O2y OSLIi ¢ & 2 dzitie FYEERGH R \ Q AQtRriduilicatRiSant A £ Ay
Exploitation PlanAmong othersan indicative outline of contesta timeline for developmen, andthe
objectives thathe Brochurewill pursuewere provided

6.2. Final result

The FinEER@dom Brochure can be viewead Appendix¢ Brochure Following is dist of pages and
descriptionsof their contents, as well abe correponding figursin the Appendix
Page Contents FinalResult

Number

P.1 Front cover. Figurel6 Brochure Title
Page

P.2 Sory of aBuilding. Figue 17 Sory of a
Building

P.3 Introduction about FinBEGeDom and i$ mainproject goals.  Figurel8Brochure

Introduction Page

SEAVIISEN An overview of the building stock in each country and its Figurel9Building Stock

current state;Pictures of renovate@uildings showing a Overview Page;1

GoSTF2NB FyR LFGSNE O2 YLI NR 3 Figure20Building Stock
Overview Page;2
Figure21 Building Stock
Overview Page 3

A description of how the financial mechanism w&r Figure22 Financial
Mechanism Info Page

YF2NYI GA2Yy | o2dzi GKS 9t/ Y Figure23EPCModel

renovation of buildings. Info Page

Description of what deep renovation is. Figure24 Deep
Renovation Info Page

P.10

A description of the SHAREX platform.

Hgure25 SHAREX
Platform Info Page

Desciption projects showcasing successful implementation ¢ Figure26 Case Study 1
deep rerovation, using the SUNSHINE financial mechanism Page

similar fnancing scheme in partner countries. A faatst Figure27 Case Stugl2
FAIAINBE 02E aK264a (GKS LINE 2 € Page

8| Marketing Materials Report
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Financial struaire, CQreductions and other relevant
indicators.

Stories from activities to raise awareness. Pictures, quoted Figure28 Stories From
remarksfrom influencers, stieeholders, etc. Activities Page
Back cover: contact details and partners. Figure29 Back Cover

6.3. Disseminatioractivities

Each partner countryhas to printout 500 copies for distribution at meetings and events. Some copies
may be distribued via institutional stakeholders.

Should additional printed copies be needed during project implemértatreprints will be ordered.

Copies bthe brochurehave to bedistributed to selected individuals representing municipalities, banks,
financial instiutions, building owners or housing associations, ESCOs, financial investors, influencers,
journalists ad other interested parties within aliarget groups to help achieve the following three
objectives:

w ¢2 NIA&S | ¢ NBDoE and itslinsuthdais and logID(BendPE model, the forfaiting
agreement templates, the methodologies and guidelinibs,financial instrument, the SHARBXAtform,

etc.);

w ¢2 LINE Y2 G SDon r&ect@rid yssgonsbre (the EU and Horizon 2020)

w ¢2 NI ASadirenstS dflthe need for making an environméigndly transition to safe and
healthy living conitions.

The localanguage versions difie brochure will be published as electronic documents on the FInEERGoO
Dom website.

Electronic copies or excerpteg., successtory factsheets, may be used in media relation activities to
encourage journalists toafurther research and produce contefdr publication or broadcast on their
own outlets.

7.Video

The purpose of the video is to explain the philosophthefFInEERGDBom project, the main concepts
and how stakeholders and the public will benefit from thejpct. The videavill beshowcagthe state
of a buildings before and after the renovatiaand will presentinterviews with residentshaing their
experience with the renovationprocessand the achieved impacbn energy consumption and living
conditiors.

7.1. Concept

(Video script
INTRO:
Music begins to play in a style of Veraslysmells ofThyme.
CUT TO:

9| Marketing Materials Report
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azydlr3asS 2F pnQa I yRspeific@§Riga{w [ dFAl wSLlzmt A0z
We see theeverydaplife, people rushing to work.

Trucks loading up building matels.

A building sitesoft | NHza KO2 @1 | € @& LJSournirgizA f RAy 3a F ONRaa (KS
{ K23G& FTNRY daL NEnfmatedhriro, wherg isshowryrduddll Siesane houses were build.

(V.0))
pnQaz ! {{wX wvkuscho¥ Igritds ingsiidgtatewitehulldiofialmultiple story, whé brick
apartment houses, they areoded 1316 and 1318, locall S Ny Ay 3 | yI YS a36NHza 02 @1 |

and 86 more then 29illion square meters of living spacefiked with the samepoor-quality buildings
all across thé&oviet Union. Siliceous Brick housésS 02 YS 2y S 2 F peKofl symbbols.FA I Qa {

A montage of a family inside one of the houses.
CUT TO:
EXT.RENOVEDO | w} {/ hxY! ¢X ah59wb 5! {2 {twLbD® 5! &

5

We see a house from a low angle, growing tall into the gkaty Ainformation about it appears on the
screen. YeaBuild. Population. Year Renovated. The information appeéamatically, filling up most of
the screen. Sort of BAM BABBAM editing, emphasized with the sound effects.

Music begins in a style of Valis- Spiral.

Suddenly in a complete emptiness a single shirt flies othiebuilding, and slowly makes his way to the
ground.Fallowed by a showef shirts coming down from buildingifferent style and color.

The shirts fall on the ground near hemimaing a beautifulyet somehow disturbing scene.
FADE IN:
TITLE: VENTIALATKEYISODE 1
FADE TO BLACK.
INT. APARTMENT IN KRUSCHOVKA. DAY. LIBMG RO

A shirtless man sits in front of a camera facing directly léms. He is smoking. The smoke frora hi
cigarette gets blowraway in a very visible manner.

The MAN is very old school, rich mustache on his faceretnehting hairline, soméattoos from a long
time ago.

Apartment is modern, fresh, with some personal items all
around it.
MAN
(Answering an 1 saeenquestion)

10| Marketing Materials Report
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Look... Goose bumps.

Moved in 86.

CUT TO:

INT. APARTMENT IN KRUSCHOVKA. DAY. LIVING ROOM.
MAN
Back in the day? It was vedlifferent. (Laughs)

CUT TO:
Lbe¢d 9-t9weQ{ hCCL/9®d 5! &d& ah59wb .| L[5LbD®
Expert sits in his chair, in a moddyuilding facing alocumentary style camera.

EXPERT

I think people do not know theverydayhealth hazards, and riskisey face living in a very badbijaned,
and constructed Andwhile for mostof usa dreamhouse is out of questiomgnovation,and restoation
is anecessity, to improve simpleveryday life in short and lortgrm. (SOMETHING IN THESE BORDERS)

MONTAGE
In a style ofauy Ritchie. BAM BAM BAM!

We se: Old radiators, rusty pipes, dark hallways, oubrafer elevators from EXT and INT. Ga#king
hallways.Pigeon infested attic, mold, loud bathroom pipes, browater.

CUT TO:
INT. APARTMENT IN KRUSCHOVKA. DAY. LIVING ROOM.
MAN
(Very serious)
Different, very different indeed.
CUT TO:
INT. APARTMENT IN KRUSCHOVKA. DAY. BATHROOM.
MAN (O.S.)
They renovated the house about a
yearaga.. a lot was changed.
CUT TO:
INT. APARTMENT IN KRUSCHOVKA. DAY. BATHROOM.
MAN
(Showing camera a hole the bathroom eiling)
Made a hole here.
CUT TO:
INT. APARTMENT IN KRUSCHOVKA. DAY. KITCHEN.
MAN

11| Marketing Materials Report
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(pointing to a ventil&ion in kitchen wall)
Herel
CUT TO:
INT. APARTMENT IN KRUSCHOVKA. DAY. LIVING ROOM.

Back to the interview setup. Mdoreaksthe setup to reveal a holaigt next to him in the wall behind a
radiator.

Loud sound effect of a wind in apgi.
MAN
And the worsione... here! So everyay | try to fix the hole shut!
CUT TO:
INT. APARTMENT IN KRUSCHOVKA. DAY. LIVING ROOM.

Man opens his closet, takes out few godirts, looks athem by placing few on his chest to see how they
would looklike an him. Findsxstain a1 one of those.

MAN
This one has some stain on it!
CUT TO:
INT. APARTMENT IN KRUSCHOVKA. DAY. LIVING ROOM.
A detail shots how Man stuffs the Ventilatishdt with the shirt.
CUT TO:

9.-¢d w9bhzx! ¢95 al w} { /SRRINGLBAY. ah59wb 5!  {Z
We hear a suckingsind similar to a sound wheracuumsucksn a peace of a sock or clothing.
Wdzad i aK2gy &aKANI TfASa 2dadofndvherdl KS K2dzaSQa (2L Ff 2

CUTTO:
A shot with the man. Looking straight into camera, silent.
MAN
What worries me the most, is whhappens when | run out of all trehirts?
CUTTO
ANIMATION
I R22NIDA& SAOK YIYya ydzyoSNIPKNOCRAAG KAGA GKS R22NM®

MAN (O.S.)
Once a Homeontrol came over. Thegaid,
A face of a man in the glasses shoutimgery absurd way!
MAN (O.S.) (€b ¢ Q5 0
dPpd &2dz OFryQié R2 GKIFGH
Anangry man, shouts at a caricature image of a man poirdirigabout stuffing the ventilation.

12| Marketing Materials Report
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a!b oho{ d0 &6/ hb¢Q50
| sad...
(beefing sound indicating swear words!)
END OF
ANIMATION.
INT. APARTMENT IN KRUSCHOVKA. DN& ROOM.
PERKONS (V.0.)
(Adeepvoiceattracta Yy Q& | GGSydiA2y0
But wait a minute ... (name)!
Do you know what are the holesyour renovated house, ahwhat
purpose they have of being there?
CUT TO:
INT.APARTMENT IN KRUSCHOVKA. DAY. BATHROOM.
Man sits h a steaming bath, looking straight at the camera.
PERKONS (V.0.)
First ofall, it takes away thénumidity, and recirculates fresh
air to your apartmentCmtrols Impurities, and reduces
temperatures in a@ntrolled manner.
CUT TO:
INT. APARTMENT IN KRUDZKA. DAY. LIVING ROOM.
Man sits curious with a very vivid shirt on higihowing change in his opinion).
CUT TO:

ANIMATION: THE RENOVATED AND RESTOBEERERKONS DESCRIBES THE FACTS ON WHAT IS
RENOVATEAND RESTORBHDUSE, AND WHY YOU SHOULD DO IT.

CUTTO:
INT. APARTMENT IN KRUSCHOVKA. DAY. LIVING ROOM.
PERKONS
So *name of the Man, is it niacgearing your favorite shirt, ankdaving a good air in thepartment?
MAN
L la@esome!
PERKONS
Are youhappy?
A quick edit of man in the sea of shirts hanging mardmore around him!
PRODUCHINEVALUE THE AIR IN YOUR HORHANOVATE ANRESTORE THE HOUSES.
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7.2. Final result

FINEERGDom video is stithwork in piogressat the time of witing thisreport. There will be month and
a half delaydue to the Covid19 paneémic situation which has madeshootingsoutside and inside
apartments with actorsind crewa risky endeavoduringthe LJ- Y R S peak@ni2a

7.3. Dissemin#ion activities
The FInEER@20om vdeo will be translated to PL, BG, RO,aBH Germanlanguage and respective

subtitles will be added The video will be available fariewing on the FInEERGDom web site:
www.fineercpdom.ey YouTubel.inkedIn, Facebook and Twitter.
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. Appendixc Project Brief

Figure8 Project Brief EN / page 1

www.fineergodom.eu
fineergodom@kape.gov.pl
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FinEERGo-Dom Fact Sheet
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/—Obj-ctive \

Building on the experience of the Latvian Baltic Energy Efficiency Facility (LABEEF), the financial scheme
deployed successfully in Latvia, the FinEERGo-Dom team will refine and implement guaranteed financing
mechanisms for energy efficiency and renewable energy in deep renovations of buildings across the six
(6) EU member states. The FinEERGo-Dom team will work with stakeholders from Policy Makers to Final
\Beneﬁciaries and will engage in dialogue across the region. /

/Conc-pt \

The overall concept of the financing mechanism is that it is possible to achieve large scale investment of
building renovation by:

. ALIGNING THE INTERESTS

. STANDARDIZING PROCESSES AND DOCUMENTATION

. REDUCING TRANSACTION COSTS

The core tool is the SHAREX online platform designed to follow each transaction from initial concept to
aggregation while ensuring the highest levels of legal and financial security, transparency and respecting
Qe needs of each stakeholder.

This prefect has recetved hy
Tha scie resperailalny fer tre

FInEERGo-Dom

o o i e
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Figure9 Project Brief EN / page 2
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ﬂargmd Results \

Providing safe, healthy and suitable buildings through energy savings;
Improving the lives of thousands of citizens across Central and Eastern Europe:

Minimizing energy consumption, currently generated mainly through coal and other fossil fuels;
Taking action in & countries with common stock due to historic legacy and with similar social and
economic challenges;

Energy Savings Renovations
160 GWh/year 1.5 min m2

Investments
EUR 340 min

e 2 ®» €
ECONOL=R '-=;"“ «"‘3‘-» FUNDING &
SA

TR * IKAPE sustrian engroy acencr

STXGE Mattig Management Partners

FigurelOProjectBrief BG
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www.fineergodom.eu
fineergodom@kape.gov.pl

[ [ [ : [pr—
Hakpatko 3a FinEERGo-Dom v — Y

www.fineergodom.eu
fineergodom@kape.gov.pl

? * Ocurypreane Ha 6e30nacia M 3APasOCIOEHa CPERa & CTPAANTE HPE3 HKOHOMMS Ha eHeprus;
2 + Monobprsate xMsoTa Ha xnnRay rpaaass & LewTpanna i Usrouna Espona;
w + HaMansisaHe KoHCYMALIATa Ha SHEPIA, TENSPHPaHa OCHOSHO O Sbr/ALLS W APYTH WaKONSEI FOpHEa;
g « Mpeanpienmane Ha AEHCTSNA & 5 CTPaHM C NABHTH4EH CTPaReH (GOHA  CXOAHH COLMANHO-MKOHOMHHECKN
H ] npemmasmaTencrsa;
5 3
a
=
§ £
= m
° E
™
Uen
FinEERGo-Dom we M3n0/3sa OMTS Ha NaTWWiCKHA (GHHANCOS MHCTPYMEHT 3a EHEprtiina eeKTHEHOCT UHBecTMumm CnecraABaHuA O6HOBeHa nioy,
(LABEEF), ycnewwo npwnowen s flaTsmA W, yChSLPUISHCTSGHIN O, W@ MPEANONM MEXZHWISM 33
nmancHpane Ha MPOSKTH 3a eHEpTIINA SHSCTWEHOCT MPH UATOCTHA PEHOKANA Ha CTPATH © NeT O €340 maH. 160 IBTu/r 1.5 maH. m

ZvpwaswTe — napTHsopw (Mlonwa, Crosarns, Pywbwws, Gunrapns W Aectpns). ExwsT we paorn coc
3aMMTEDECOBaHN TMla OT MYGMMA W BHMAHCOBR CEKTOD, KaKTO M C Kpainn Gewedmumentw, 3a
IONYNAPHIPAHE Ha GHHSHCOBHR MEXSHIILM W MPHETHHGHE Ha WHBECTHLIIOHEH HHTEPEC KoM NPOKTH 33
€HEPiia EHSKTHEHOCT & MHOTOGDMHIHN XITHLINM 1 NYEIHHM CrPaaM.

Konuenuns

N

Usnocuara Kowuenuws e
33 OBHOsRsae Ha CTPaaN Ce NOCTUTa 4pes:

CTAH/JAPTW3HPAHE HA NPOLIECH W [OKYMEHTALMA AUSTRIAN ENERGY AGENCY

HAMANABAHE HA TPAH3AKLIMOHHWTE PASXORM STAXGE wmattig Management Partners.

OcHosen WacTpywewT e ownain nnahopmara SHAREX, cualadeda As Mpocneass eowa caenke,
HE3ASHOIMO RATH € KOUENLUAR WK OKPYTIHEHO MPOSKTHO NOPTIHOTIHG, KATO 10 USUIATa BEPHTa CE FapaHTHpa
HaifSNCOKD HEO Ha NpasHia  GHHANCOBa CHIYDHOCT, IPO3PEHHOCT, KIKTO W GTHTANE Ha CewIINTE Ha
scen yacTine.

v

II. Appendixc Project Leaflet

5, DO WELL BY DOING GOOD
FinEERGo-Dom

a2 e e Finance and execute energy efficiency improvement

measures and deep renovation of multi-family

and public build in Poland, Austria, Romania,
akia and Bu a.

Join us to:

SAVE YOUR BUILDING,
SAVE THE PLANET!
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FINEERGO-DOM
DIFFERENCE

AN
CONTRACT* a_‘,
AN
INVOICE L

SAVINGS GUARANTEE

v |
Multi-family \ @)/ e

buildings
residents

gives the guarantee of
work quality and
MONTHLY INVOICE energy savings

l1l. Appendixc Project Newsletter
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